Veer Narmad South Gujarat University
Syllabus Effective from 2016-17

F.Y .B. Com.
Semester I
Subject: Business Economics
Objective:

Objective of this syllabus is to introduce the First Year Students of Commerce faculty with
various micro economic concepts and its application in decision making for business.

Unit 1: Introduction of Business Economics 25%
Business Economics: Meaning, Characteristics and Scope — Role and Responsibilities of
Managerial Economist in Business - Basic Concept of Business Economics: Incremental
principle - Opportunity Cost Principle - Discounting Principle - Equi-marginal Principle -

Principle of Time Perspective.

Unit 2: Demand Analysis ‘ 25%
Meaning of demand — Law of Demand - Demand Function - Determinants of Demand and
Types of Demand- Concept, types and measurement of Price Elasticity of Demand - Income
Elasticity of Demand: Meaning and Types — Cross Elasticity of Demand: Meaning and Types
-Advertisement Elasticity of Demand: Meaning and Factors Affecting Elasticity of Demand -
Demand Forecasting: Meaning and Methods — Forecasting for New Products — Criteria for an

Ideal method of Demand Forecasting.

Unit 3: Cost Analysis, Revenue Concept and Production function 25%
Cost Concepts: Fixed Cost, Variable Cost, Average Cost and Marginal Cost, Behaviour of
Cost Curves: Short Run and Long Run — Meaning of Total Revenue, Average Revenue and
Marginal Revenue - Production Function: Meaning and Nature — Short Run and Long Run

Production Function - Law of Variable Proportion - Economies and Diseconomies of Scale.

Unit 4: Break Even Analysis 25%
Break Even Analysis: Meaning, Assumptions, Uses and Limitations - Break Even Point

(BEP): Meaning - Determination of Break Even Point — Break Even Charts.
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